














ar

Inserts

Distribute printed brochures by inserting them
or tipping them on your ad into the magazine.
It's a simple, yet high impact approach to get-
ting a prospective client’s attention.

Gatefolds

Increase your ad size — and how well your

ad is recalled by readers — by placing your
marketing message across three full pages.

COVERWRA®

Cover Wraps/Tip ons

Grab readers’ attention before they even read
the magazine with a custom designed cover
treatment on top of Senior Market Advisor’s
front cover.
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French Door

Produce a partial cover wrap that ensures that
readers see your message the minute their
issue arrives.

Belly Bands
Direct readers right to
your ad inside the

magazine with a printed
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BELLY BAND

paper band that wraps
around the outside of
the magazine.
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Business Reply Cards
Make it easy for readers to ask you for more

information by binding a business reply card
next to your ad.
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Posters

Make a HUGE impact by inserting a folded
poster into the magazine. Give readers a rea-
son to put your message on their wall.

Polybag Inserts POLYBAG
INSERTS

Insert your pre-printed
brochure into a plastic
polybag that helps
protect subscribers’
copies.

Post-It Note

Give your ad a “personal” feel by sticking a
post-it note on top of your ad.



DISPLAY RATES (GROSS) Cancellations

All cancellations must be received in writing five

COLOR business days prior to the ad sales closing date.
1x 3x 6x 9Ox 12x 13x 18X 24X
Two pages 15,790 14,360 13,120 12,080 11,240 11,070 10,850 10,640 Contract Year
One page 8250 8030 7300 6690 6240 6,090 5980 5670 Advertising must be inserted within one year of first
2/3 page 7180 6530 5970 5480 5130 5000 4920 4,820 insertion to earn frequency discount rates.
1/2 page 6140 5600 5120 4,700 4380 4280 4,170 4,080
1/3 page 4380 3,990 3,660 3,280 3,120 3,040 2980 2910 Short Rates
1/4 page 8510 38210 2890 2670 2500 2420 2370 2,320 Advertisers will be short-rated if frequency originally
1/6 page 2640 2410 2170 1,990 1880 1800 1,780 1,730 confracted for s not achieved.
BLACK AND WHITE Credils
1x 3 6x ox 19% 13y 18X 04X Credits earned by increasing frequency during a
W R 11,930 10,880 9,920 9,150 8,490 8,350 8,190 8,010 contract year will be applied to future billings. No cash
Onepage 6640 6060 5520 5070 4,720 4,550 4,480 4,380 rebates will be made.
2/3 page 5450 4,970 4520 4,170 3860 3750 3,690 3,630
1/2 page 4,670 4,230 3870 3550 3310 3210 3120 3,070 Verbal Orders
1/3 page 3,310 3,010 2,780 2540 2,360 2,240 2,200 2,160 All verbal orders are considered binding.
1/4 page 2650 2420 2,180 2040 1,890 1,790 1,740 1,720
1/6 page 1080 1820 1680 1510 1,440 1370 1,350 1,330 Agency Commisions

15% of gross hilling allowed to recognized agencies,
provided account is paid within thirty (30) days of in-
voice date. Production charges are not commissionable.

CLOSING DATES

Payment Terms
lssue Ad Close Materials Due Invoices are dated as of mail date and are due Net
Advisors Guide November 5, 2008 November 12, 2008 30. All past-due accounts are subject to an additional
January November 19, 2008 November 26, 2008 1.5% interest charge per month. Advertiser and agency
February December 19, 2008 December 29, 2008 will be held jointly and severally liable for past-due
March January 21, 2009 January 28, 2009 accounts. In the event of nonpayment, Senior Market
April February 18, 2009 February 25, 2009 Advisor is entitled to any court costs, collection agency,
May March 25, 2009 April 1, 2009 attorney’s fees or other costs, which may result from
June April 22, 2009 April 29, 2009 said nonpayment. 50% advance payment on the first
July May 20, 2009 May 27, 2009 issue charges and a credit application is required for all
August June 24, 2009 July 1, 2009 advertisers who have not established credit with Senior
September July 22, 2009 July 29, 2009 Warket Advisor.
October August 26, 2009 September 2, 2009
November September 23, 2009 September 30, 2009
December October 21, 2009 October 28, 2009

www.SeniorMarketAdvisor.com « 888-265-3616 17



Digital Ad Requirements
Preferred format:

PDFX1A with fonts and 300 dpi images embedded

Acceptable file formats include:
QuarkXPress 6.0 — include all Mac screen and
printer fonts and all resources placed in the layout.
Adobe InDesign CS / CS2 / CS3 - include all Mac
screen and printer fonts and all resources placed
in the layout.
Adobe Mlustrator CS / CS2 / CS3 — images must
be linked (not embedded) and included, fonts
must be changed to outlines.
Adobe Photoshop CS / CS2 / CS3 — must be a
CMYK, 300 resolution, layered Photoshop docu-
ment with all fonts included.
Any ads created on a PC platform must be
processed into a PDFX1A prior to submission.

Please call for detailed instructions.

Failure to supply all necessary resource files and
fonts may result in additional charges. If additional
work is necessary to ensure proper output, additional
production charges may apply and advertiser will
forfeit any camera-ready discounts. If delays due to
missing resource or font files are incurred, a $100

late charge will apply.

Preferred Color Guidance

TRO01 SWOP certified color proof of the ad. A non-
SWOP certified color proof is not considered color
accurate and will not be provided on press. (If an
accurate color proof is not provided, Senior Market
Advisor will not be held responsible for exact color
reproduction.) If no SWOP proof can be provided,
you must include a black-and-white proof as an

indication of content.
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Ads to be Produced by Senior Market Advisor
If we are building your ad, you must provide the
following materials:
Typewritten text
Photographs, transparencies or prints
A clean black-and-white logo or digital file of the
logo saved as a vector EPS (Illustrator or Freehand)
Abrief indication (mockup) or written description

of your concepts for the ad

Submission of Materials

Ads may be submitted to the Senior Market Advisor
ftp site. Ads may also be shipped on a Macintosh-
formatted CD or DVD to:

Senior Market Advisor
Attn: Leah Emerson
5081 Olympic Blvd.
Erlanger, KY 41018
859-692-2120

Additional Services and Fees

+ Colors: Pantone matched color: $525 extra
Metallic Pantone or specialty ink: $850 extra
Bleed: 15% extra
Premium Placement: 15%+ extra, available only
on a 12x commitment.
Inserts: Please contact your account executive

for a quote.

Late Fees

Advertising materials received after artwork deadline
dates will be assessed a $100 late fee. All advertising

materials received more than five business days after
the artwork deadline date will be assessed a $200

late fee.

Production Charges

Senior Market Advisor has complete production
facilities available, including ad design, layout and
copy writing. There will be a minimum production

fee of $45 for any work done.

PUBLICATION TRIM SIZE
Magazine trims to 8 3/8 x 10 7/8”; keep live
matter 3/8” from all sides that bleed. Perfect
alignment of type or design across gutter of
two facing pages cannot be guaranteed.
Allow a 3/16” safety at gutter of spreads.

1/2-page Horizontal*

Bleed**
85/8" x5 3/8”
Non-bleed
71/4"x 4 3/4”

2/3 Vertical*
Bleed**
55/8"x111/8"
Non-bleed
43/4"x 9 3/4"

1/3 Square
Non-bleed
43/4"x 4 3/4”

1/2 Island
Non-bleed
43/4"x71/4"

Two-page Spread Bleed**
171/4”x 11 1/8”
Non-bleed

16" x 10 1/8”

1/2-page Spread Bleed**
171/4"x 5 3/8”
Non-bleed

16" x 4 5/8”

Full Page
Bleed**
85/8"x111/8"
Non-bleed
75/8"x101/8"

1/3 Vertical*
Bleed**
31/8"x111/8"
Non-bleed
21/4"x 9 3/4”

1/4 Vertical
Non-bleed
31/2"x43/4”

1/6 Vertical
Non-bleed
21/4" x4 3/4”
1/6 Horizontal
Non-bleed
43/4"x21/4”

Partial bleed ads will not bleed on one side,
dependent upon location in magazine.

Leave .625” bottom margin to include reader
service number and design for live area only.




eMedia Production Specifications

Web Advertising Positions & Specs:

728 x 90 pixels - (Leaderboards, top and bottom)
300 x 250 pixels - (Medium Rectangles, top and bottom)
300 x 100 pixels - (3:1 Rectangle)

88 x 31 pixels - (Logo)

Maximum File Size: (Static or Rich Media ad)
728 x 90: 35k

300 x 250: 35k

300 x 100: 20k

88 x31:10k

Printer Friendly Sponsorship:

88 x 31 logo, 10k max file size, Static .gif or .jpg
OR

728 x 90 Leaderboard, 35k max file size, Static .gif

or .jpg

RSS Sponsorship:
88 x 31 logo, 10k max file size, Static .gif or .jpg
RSS Sponsorship includes an optional text ad in the

feed. Max number of words is about 25.

File Formats:

FLASH (.SWF)

GIF (Static or Animated)
JPG

HTML

Approved Third Party Vendors:

Bluestreak, DoubleClick, DART Motif, Eyeblaster,
Point.Roll, Unicast In-Page Enliven, Viewpoint, Eye-
wonder, Interpolls, Klipmart, Atlas and Shoshkele.

Rich media Options:
Expandable, Out-of-banner, Floating, Audio and

Video, In-Banner Streaming and Transitional.

Flash Ad Requirements:
Please Publish your .SWF file as Flash 8 or below.

Rich Media File Requirements
Backup .gifs must be submitted
15 seconds max animation length
Maximum of 3 loops (animation must stop after
the 3rd loop)

+  Frame rate must be no more than 18fps

« Initial file size must not exceed 35k

« Audio must be user initiated (On click)
All animation/audio must contain Play/Stop controls
Expandable ads must include a Closing “X” button
The top-most layer must be a transparent button

layer containing a clickTAG variable.
Please use the following code exactly as it is written.

on(release)

{
getURL(clickTAG,”_blank”);

}

Note: You do NOT need to embed the click URL for
your ad in the SWE. It will be inserted by our ad server.

eNewsletter Advertising Positions & Specs:
Banner:

Size: 468 x 60 pixels

Static .gif or .jpg, 15k file size (max), alt text=100
words, company URL

Medium Rectangle:

Size: 300 x 250 pixels

Static .gif or .jpg, 15k file size (max), alt text=100
words, company URL

Vertical Banner:

Size: 120 x 240 pixels

Static .gif or .jpg, 15k file size (max), alt text=100
words, company URL
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Vice President / Group Publisher
Betsy Kominsky
303-662-5221

bkominsky@SBMedia.com

Publisher
Jen La Flam
303-662-5270
jlaflam@seniormarketadvisor.com

Associate Publisher
Tashawna Rodwell
303-662-5386
trodwell@seniormarketadvisor.com

Editor
Daniel Williams
303-662-5393
dwilliams@seniormarketadvisor.com

West Senior Account Executive
Sean Tyhurst
303-662-5375
styhurst@seniormarketadvisor.com

Southeast Account Executive
B. Candi Thomas
303-662-5396
bcthomas@seniormarketadvisor.com

South/Central Account Executive
Amy Mcllwain
303-662-5246

amcilwain@seniormarketadvisor.com

Midwest Account Executive
Kari Johnson
303-662-5312
kjohnson@seniormarketadvisor.com

Northeast Account Executive
Dennette Maez
303-662-5235

dmaez@seniormarketadvisor.com

Reprints
Carrie Detter
303-662-5275
cdetter@seniormarketadvisor.com
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Summit Business Media
Summit Business Media strives to provide the
highest-quality information for those in the
insurance, financial and professional services
markets. The information provided spans all
types: news, analysis, senior management
perspective, editorial opinion, market and
consumer trends, regulatory and compliance
and how-to. Information is delivered via print
weeklies and monthlies; via electronic news-
letters and blogs updated daily, and Websites
updated with news as it happens; through live
events, including trade shows, conferences,
classroom-type seminars and Web seminars;
via reference materials, disseminated in both

book and electronic formats; and financial

and marketing databases. Some of our pre-
mier titles include the National Underwriter
Property/Casualty and Life/Health weeKklies,
Boomer Market Advisor, Senior Market Advisor,
Wealth Manager and Investment Advisor, Credit
Union Times and Inside Counsel. Our reference
tools include the Tax Fact series; Fire, Casu-
alty and Surety Bulletins and the Tools and
Techniques Series. Summit Business Media
employs more than 530 people in 17 offices

throughout the United States.

summit

BUSINESS MEDIA

Senior Market Advisor offers a comprehensive suite
of products to meet your integrated marketing needs:

= Magazine

= Events

= Website

= eNewsletters

= Branded eBlasts
= Microsites

= Podcasts

= Videos

= Web Seminars
= Surveys
= Custom Publishing
= Whitepapers
= Marketing data:
— Email
- Direct mail
- Phones




